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  Background 



Research Objectives and Methodology 

Objectives 
 

OGO commissioned this survey to better understand the recognition deficit. More specifically, this 

research was designed to: 
 

1. Identify recognition deficits at home, work, and with friends; 
 

2. Identify the most under-recognized groups of people; 
 

3. Understand how recognition is given and what the impact of doing so is; and  
 

4. Understand the landscape for homemade gifts, including holidays where they might be most 

appropriate and how they are received by giftees.  
 

 

Methodology 
 

This study was conducted via an online survey of 1,000 nationally representative U.S. adults ages 18 

or older. The study was conducted between February 23 – February 29, 2016. 

 

 

 

 

 

 
 

*Please note: Images in this document are meant for internal use only, and should not be used in any public-facing materials.  
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  Key Findings 



Key Findings: The Recognition Deficit 

The recognition deficit is present in many areas of life – at home, at work, and with friends. On 
average it’s been over two weeks since Americans last recognized someone in those settings, it’s 
been roughly twice that long since they were recognized themselves. When it comes to specific acts of 
recognition, Americans feel like they’re giving more than receiving. So although many admit they could 
do more to recognize people in their lives, they feel the recognition should be reciprocated. One group 
that certainly deserves more recognition is those who spend their time with children. Teachers, 
parents, and grandparents are most deserving of all, according to most Americans.  
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 70% of Americans wish they were recognized more by the people in their life.  

 83% of Americans say they could do more to recognize the people in their life.  

 The groups of people Americans most think deserve more recognition are teachers (59%), parents 

(55%), and grandparents (42%). Most commonly, it’s because is simply because they give back – 

62% say others deserve more recognition because they give tirelessly to the community, followed 

by not being recognized enough in the first place (58%) and working hard (57%).  

 The person Americans most want more recognition from is their significant other (26%) – parents 

with children under the age of 18 are significantly more likely to think their significant other 

deserves more recognition (42%) than those with older (27%) or no (22%) children.  

 Americans say they’re recognizing others more than they’re being recognized – in the past month 

Americans report they’re more likely to have called a friend or family member (84%, 69%), 

complimented someone (78%, 63%), sent a text (75%, 58%), given public thanks (65%, 47%), 

posted a message on social media (47%, 39%), and sent a handwritten note (31%, 26%).  

 Differences between recognizing others and feeling recognized: 

At home At work With friends 

Recognizing 

others 

Feeling 

recognized 

Recognizing 

others 

Feeling 

recognized 

Recognizing 

others 

Feeling 

recognized 

15 days 29 days 20 days 50 days 18 days 30 days 



Key Findings: Acts of Recognition 

Acts of recognition are simple and have lasting effects on the giver, receiver, and maybe even 
strangers. Quality time is key; whether it’s making time for friends and family or being friendly at work, 
Americans are looking for time with those they care about. In-person recognition is most appreciated, 
but phone calls are the next best option when it comes to digital communication and the way 
Americans are most likely to recognize others next time. In addition to benefits for the receiver, the 
giver knows they’ve made a difference and their simple act could be the catalyst for further acts of 
recognition.  In fact, nearly half say they’d pay it forward if recognized more often.  
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 The next time they need to recognize a friend of family member, Americans are most likely to 
give them a call (88%), followed by sending a text (78%) or email (74%).  

 Americans most appreciate being recognized in person (48%), but if that’s not possible the 
next best would be a phone call (20%).  

 A comment (53%) is the most meaningful type of social media recognition.  

 76% of Americans have kept a handwritten note or other recognition memento they’ve 
received in the past.  

 Nearly half of Americans say they’d feel a greater sense of well-being (49%) and feel more 
pride in themselves (48%) if they were recognized more often.  

 Americans would be more likely to pay it forward and recognize others (46%), be inspired to 
empower others (31%), and call a friend or family member to see how they’re doing (25%) if 
they were recognized more.  

 60% of Americans feel they’ve done something meaningful when they recognize others. 61% 
of Americans feel they’ve made a difference in someone’s day when they recognize others.  

 Top ways Americans regularly recognize others: 

 
At home At work With friends 

• Spend meaningful time 

together (60%) 

• Share words of affection 

(57%) 

• Give a hug (57%) 

• Be friendly (72%) 

• Help a colleague out with a 

task (61%) 

• Share praise with the rest 

of the staff (42%) 

• Make time to talk to them (61%) 

• Set aside time to share each 

other’s company (42%) 

• Send a message of appreciation 

(41%) 



Key Findings: Recognition at Home 

Recognition is most needed at home. More than anyone else, Americans most want more recognition 

from their significant others. And they feel it’s deserved, especially when there are children involved. 

Recognition is given twice as often as it’s felt at home, and moms in particular are recognizing others 

nearly four times as frequently as they’re feeling recognized themselves. Sadly, a large majority of 

parents feel their kids don’t recognize what they do for them. But there’s a simple remedy: just spend 

some time with those you love. Quality time is the most common way to recognize others at home.  A 

final good sign: a clear majority of Americans are confident that loved ones and children would 

recognize their proudest accomplishments.    
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 The person Americans most want more recognition from is their significant other (26%) – 

parents with children under the age of 18 are significantly more likely to think their significant 

other deserves more recognition (42%) than those with older (27%) or no (22%) children.  

 85% of parents think their kids do not recognize what they do for them.  

 62% of Americans feel like their friends and family don’t always notice how hard they work for 

them – most commonly moms (68%) and Millennials (71%). 

 It’s been nearly twice as long since Americans have felt recognized at home (29 days), 

compared to when they last recognized someone at home (15 days). In particular, moms have 

recognized someone in the past week (7 days), but it’s been nearly a month (27 days) since 

they felt recognized themselves.  

 The way most Americans say they recognize others at home is simply spending quality time 

with them (60%), followed by sharing affectionate words (57%) or giving a hug  (57%).  

 When it comes down to it, Americans are confident their loved ones would recognize the 

important things. 89% of Americans with a significant other say their partner would recognize 

them if they did something they were proud of. 79% of parents say their children would 

recognize them if they did something they were proud of.  



Key Findings: Recognition at Work 

The workplace could benefit from more recognition. Employees are feeling under recognized; in fact, 

they think a lot of what they do while on the job isn’t even noticed by their superiors. However, more 

recognition – from bosses and colleagues – could lead to a more productive work force. 2 in 5 

employees say they’d put more effort into their work if they were recognized more often. Despite a 

need for more recognition, employed Americans remain optimistic – 2 in 3 say their boss would 

recognize them in the future if they did something they were proud of.  
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 56% of employed Americans want more recognition from their supervisor, and 43% want 

more recognition from their colleagues.  

 82% of employed Americans think their supervisors do not recognize what they do for 

them.  

 72% of Americans feel like their boss and colleagues don’t always notice how hard they 

work for them.  

 Work is the place with the largest gap between the last time Americans recognized 

someone (20 days) and the last time they were recognized (50 days) – a month.  

 40% of employed Americans say they’d put more energy into their work if they were 

recognized more often.  

 66% of employed Americans think their boss would recognize them if they did 

something to be proud of. 73% think their colleagues would. 

 

 

 

 



Key Findings: Gifting  

Fire up the glue gun if you’ve got a gifting occasion coming up – homemade or personalized gifts reign 

supreme. A homemade gift says a lot. Specifically, “they really know me,” “I’m touched they spent time 

making something,” and “wow! They put a lot of thought into this.” (Hint: Birthdays are the most 

important time for a gift like this.) Priceless gifts are also most likely to be in the running for World’s 

Best Gift – Americans most commonly name something homemade or sentimental when asked what 

their favorite gift has been. Many homemade gifts make it to “adult” age too – the average age of the 

oldest homemade gift Americans own is 18 years old. There’s an opportunity to give the next gift that 

will grow to adult age too – there are several holidays where Americans don’t remember everything 

they received last year.  
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 When asked what their favorite gift is, Americans most commonly say priceless gifts (40%) – things 

like hugs, new family members, handmade items, and friendship – before specific material items.  

 94% of Americans say that when they receive a homemade gift, I know that the gifter put thought 

into it, 93% are touched the gifter spent time making something for them, and 86% feel like the 

gifter really knows them.  

 82% of Americans say homemade gifts mean more to them than generic gifts, and 81% are more 

likely to keep homemade gifts than other gifts.  

 The oldest homemade gift Americans own is an average of 18 years old. 1 in 3 (33%) own a 

homemade gift that’s 21 years or older!  

 Birthdays (48%) are the occasion where it’s most important to give a gift that acknowledges the 

goodness of the recipient, followed by winter holidays (15%) and Mother’s Day (15%). 

 Just 1 in 3 (32%) moms remember everything they got for Mother’s Day last year, and just 14% of 

Dads remember everything they got for Father’s Day last year.  

 72% of Americans do not remember everything they got for their birthday last year, 73% do not 

remember everything they got for winter holidays last year, 79% do not remember everything they 

got for Valentine’s Day, 81% do not remember everything they got for their anniversary.  



  Detailed Findings – Recognition Deficit 



The Recognition Deficit 
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Q24. How strongly do you agree or disagree with the following statements? (N=mixed base Employed=607 All=1000)  ? 

% Agree with Statements about Recognition 

23% 

17% 

16% 

24% 

60% 

53% 

46% 

48% 

13% 

23% 

29% 

21% 

4% 

7% 

9% 

7% 

I could do more to recognize the people in my
life

I wish I were recognized more

I feel like my friends and family don't always
notice how hard I work for them

I feel like my boss and colleagues don't always
notice how hard I work for them

Agree strongly Agree somewhat Disagree somewhat Disagree strongly

KEY FINDING: Simply put – Americans feel they could give and receive more recognition. 
A majority think they could do more to recognize others (83%), suggesting that they hold themselves to high standards.  

However, most also wish they were recognized more themselves.  

83% Agree 

70% Agree 

62% Agree 

72% Agree 



In Their Words: What They Want to be Appreciated For 

13 Q7. If you could be appreciated for one thing, what would it be? (N=1000) ? 

KEY FINDING: Americans want to be recognized for their positive personality traits. 
Among all the things to be appreciated for, it’s most often about who we are not what we do. Positive personality traits 

(62%) are the most common responses, above lifestyle (28%) or hobbies (7%). This is true across the board, but it 

should be noted that nearly half (45%) of Americans  with children under the 18 want to be recognized for their lifestyle. 

Most Common Appreciation Goals 



People Who Deserve More Recognition 

14 Q8. Which of the following groups of people, if any, do you feel deserve more recognition? Please select all that apply.(N=1000) ? 

People Who Deserve More Recognition 

2% 3% 

9% 
12% 

14% 14% 

31% 

40% 
42% 

55% 
59% 

OtherBridal partiesBossesNeighborsBabysittersColleaguesBest friendsSignificant
others

GrandparentsParentsTeachers

KEY FINDING: Those who spend the most time with kids are most deserving of more recognition. 
Teachers (59%), parents (55%), and grandparents (42%) are the groups most feel deserve more recognition – and if you 

ask parents of kids under 18, babysitters do too (23%).  



Why More Recognition is Deserved 

15 

Why Certain Individuals Deserve More Recognition 

Q9. Why do you feel that person or those people deserve more recognition? Please select all that apply.  (N=mixed base. Employed=607 All= 1000) ? 

1% 

20% 

47% 

54% 
57% 58% 

62% 

OtherI don't know if I
could do what they

do

They don't ask for
recognition

They show they
care

They work hardThey aren't
recognized enough

They give tirelessly
of their time and

talents

KEY FINDING: Giving back to others is the #1 reason more recognition is deserved.  
While a majority feel some groups simply aren’t recognized enough (58%), giving tirelessly of time and talents is the 

most common reason why others deserve more recognition (62%).  



Who Americans Seek Recognition From 

16 

1% 

6% 
7% 

15% 

18% 
19% 19% 

23% 

26% 

OtherMy neighborsMy
grandparents

My colleaguesMy bossMy childrenMy friendsMy parentsMy significant
other

Desired Sources of Recognition 

? Q10. Which of the following people, if any, do you wish recognized you more? Please select all that apply. (N=1000) 

KEY FINDING: Americans seek recognition from the people closest to them – their family. 
Family members are some of the top people most seek more recognition from – but it varies based on their stage in life. 

Roughly a quarter of (36%) Americans between the ages of 18 and 35 seek more recognition from their parents, while 

Americans above the age of 35 are more likely to seek recognition from their children. 



Acts of Recognition: At Home 

17 

60% 
57% 57% 

50% 

39% 37% 
33% 

29% 29% 

18% 

1% 

Spend
meaningful

time together

Give a hug Share words
of affection

Cook dinner Buy a small
gift

Tidy up Do laundry Clean a room Purchase
household

necessitites

Give flowers Other

Regular Activities Done to Recognize Others At Home 

? Q11. Which of the following do you regularly do to recognize (or say thank you to) someone in your life at home? Please select all that apply. 

(N=1000) 

KEY FINDING: Quality time is the most common way Americans recognize loved ones at home.  
Spending time to be together is a common recognition theme at home, work, and with friends. At home, the top way 

Americans recognize loved ones at home is spending meaningful time together, but other quick actions like giving a hug 

(57%) or sharing nice words (57%) are also common acts of recognition.  



Acts of Recognition: At Work 

18 

72% 

61% 

42% 

35% 
30% 28% 28% 

9% 

2% 

Be friendly Help with a task Share praise Notify
supervisor

Offer advice Work late Take colleague
to lunch or

coffee

Extra time off Other

Q12. Which of the following do you regularly do to recognize (or say thank you to) someone at work? Please select all that apply. (N=607) ? 

KEY FINDING: At work, being friendly counts.  
Recognizing someone at work is as simple as taking the time to say, “hello.” Being friendly (72%) is the most common 

way employed Americans recognize others at work. 

Regular Activities Done to Recognize Others At Work 



Acts of Recognition: With Friends 

19 
Q13. Which of the following, if any, do you regularly do to recognize (or say thank you to) your friends? Please select all that apply.  (N=1000) ? 

61% 

42% 41% 
38% 36% 

33% 
29% 

21% 
18% 

2% 

Make time to
talk

Set aside time
to spend
together

Message of
appreciation

Plan a social
event

Be on time Offer to bring
something to a

gathering

Buy small gift Personalized
note

Send item of
rememberance

Other

KEY FINDING: Time is all it takes to recognize or say thank you to friends.  
The top ways Americans recognize their friends have to do with quality time – making time to talk to friends (61%) and, 

to a lesser extent, setting time aside to spend together (42%).  

Regular Activities Done to Recognize Friends 



Frequency of Recognition 

20 
? 

Q14.  Approximately how long has it been since you recognized someone else in each of the following areas? (N=mixed base Employed=607 

All=1000) 

Q15. Approximately how long has it been since you felt recognized in each of the following areas? (N=mixed base Employed=607 All=1000) 

19% 

13% 

59% 

47% 

9% 

12% 

3% 

5% 

9% 

23% 

Time since 

recognized 

someone 

else 

Time since 

felt 

recognized 

39% 

30% 

50% 

48% 

4% 

6% 

1% 

3% 

6% 

12% 

15% 

15% 

61% 

53% 

12% 

13% 

3% 

5% 

8% 

14% 

Average = 20 days 
Average = 15 days 

Average = 18 days 

Average = 50 days Average = 29 days Average = 30 days 

Less than 1 day 1 week 2 weeks 3 weeks 4+ weeks 

KEY FINDING: Americans are giving more than they’re feeling when it comes to recognition. 
The biggest gap between giving and feeling recognized exists at work – it’s been a month on average between the last 

time Americans recognized someone and when they felt recognized themselves. 



Frequency of Specific Acts of Recognition 

21 
Q20. Have you done any of the following in the past month? (N=1000) 

Q21. Has anyone done the following for you in the past month?  (N=1000) ? 

Frequency of the Recognition Given Frequency of Recognition Received 

60% 

49% 

48% 

40% 

28% 

14% 

23% 

30% 

27% 

26% 

19% 

18% 

13% 

17% 

13% 

26% 

25% 

52% 

4% 

5% 

12% 

9% 

28% 

17% 

Called someone

Give a compliment

Sent a text

Public thanks

Posted on social media

Sent a thank you note

41% 

29% 

29% 

23% 

18% 

9% 

28% 

34% 

29% 

24% 

22% 

17% 

24% 

29% 

27% 

38% 

32% 

51% 

8% 

8% 

15% 

16% 

29% 

22% 

More than once Once Not in the past month Never 

84% past month 

78% past month 

75% past month 

65% past month 

47% past month 

31% past month 

69% past month 

63% past month 

58% past month 

47% past month 

39% past month 

26% past month 

KEY FINDING: Americans are doing specific things – like calling or complimenting others – more often 

than they’re receiving that type of recognition.  
Simple things like calling, complimenting, or texting someone are the most likely to be unreciprocated.  



Recognition Motivates More than Money 

22 
Q22. Which of the following would be most likely to motivate you to work harder?  (N=1000)  ? 

Incentives Most Likely to Motivate Working Harder 

41% 31% 29% 

59% would be most motivated by recognition 

KEY FINDING: Public or private recognition is a bigger motivator than money for working harder. 
Money talks, but what it doesn’t say is “good job.” 59% of adults say they’re more likely to be motivated by public 

recognition than money. 

Gifted $100 Privately recognized Publicly recognized 



Recognition of Keepsakes 

23 
Q30. Do you keep handwritten notes or other recognition mementos you’ve received in the past?  (N=1000)  ? 

Number of Recognition Mementos Saved Over Time 

65% 11% 19% 5% 

More than one One None I have never received a card of recognition

76% have kept recognition mementos they’ve received 

KEY FINDING: Most Americans keep mementos of past recognition.  
Three-fourths (76%) of Americans have kept notes of recognition received in the past. Women are more likely than men 

(86% v. 64%) to keep handwritten recognition notes. 



Where Efforts are Going Unrecognized 

24 

% Say What they Do for Groups Goes Unrecognized 

14% 13% 11% 

20% 
13% 

25% 

20% 24% 30% 

25% 
37% 

33% 
21% 

23% 

33% 

27% 33% 

26% 

14% 

16% 

18% 10% 11% 
10% 

31% 
24% 

7% 8% 7% 5% 

ParentsSignificant otherFriendsSupervisorCo-worker(s)Children

Most of what I do Some of what I do A little of what I do Nothing Does not apply

Q18. How much of what you do for each of these people or groups goes unrecognized? (N=mixed base Employed=607 Parent=356 All=1000) ? 

Any 

85% 

Any 

83% 

Any 

82% 

Any 

75% 

Any 

60% 

Any 

55% 

KEY FINDING: Employed Americans feel that a good amount of work on the job goes unrecognized 

both by bosses and coworkers.  
Nearly 9 in 10 (87%) of middle management employees feel unrecognized by their supervisors, while 88% feel 

unrecognized by their co-workers.  



KEY FINDING: While Americans most want more recognition from their kids, workplace relationships 

are another key area where most would appreciate more recognition.   
Given that a majority of what they do is believed to go unrecognized, it’s no wonder that a majority seek more 

recognition from children, supervisors, and colleagues.  

Desired Sources of More Recognition 

25 

11% 10% 
16% 

11% 

24% 23% 

19% 
29% 

25% 32% 

33% 
38% 

40% 

55% 

36% 

49% 

34% 

35% 

2% 

3% 

1% 

3% 4% 

1% 

28% 

4% 

22% 

5% 6% 

2% 

ParentsFriendsSignificant otherCo-worker(s)SupervisorChildren

A lot more often A little more often Same amount Less often (NET) Does not apply

% Want More Recognition from Groups of People 

Q17. How much more or less would you like to feel recognized by each of the following people or groups? (N=mixed base Employed=607 Parent = 

356 All=1000) ? 

More 

62% 
More 

56% More 

43% 
More 

41% 
More 

38% More 

30% 



Most Appreciated Forms of Recognition 

26 
Q27. Which of the following types of communication would you most appreciate being recognized through? (N=1000)  ? 

Most Appreciated Ways of Being Recognized 

48% 

20% 

13% 

8% 

8% 

4% 

In person 

Phone call 

Handwritten note 

Text Message 

Email 

KEY FINDING: Americans value taking the time to recognize someone in-person, but a phone call is 

the best digital recognition.  
The more personal the recognition, the better. While in-person is the most appreciated way to recognize someone, more 

personal forms of outreach – phone calls (20%) and handwritten notes (13%) – are good runners up if you can’t get 

face-to-face time.  

Social media 



Future Acts of Recognition 

27 
Q26. The next time you recognize a friend or family member, how likely or unlikely are you to do each of the following? (N=1000)  ? 

Most Likely Ways to Give Recognition 

44% 

43% 

32% 

21% 

14% 

44% 

35% 

42% 

31% 

34% 

9% 

10% 

16% 

18% 

33% 

3% 

12% 

10% 

31% 

19% 

Give a call

Send a text

Send an email or e-card

Post on social media

Send handwirtten card

Very likely Somewhat likely Not very likely Not at all likely

51% Likely 

KEY FINDING: American are most likely to call a friend or family member to show recognition. 
Women are more likely than men (90% v. 86%) to call someone to show them recognition. 

78% Likely 

74% Likely 

48% Likely 

88% Likely 



Likelihood of Others’ Future Recognition 

28 

Q23. When you do something you are proud of, how likely or unlikely do you think each of the following people would be to recognize you for it? 

(N=mixed base Employed=607 Parent =356 All=1000) ? 

34% 

18% 16% 

31% 
41% 

29% 

31% 

48% 57% 

43% 
34% 53% 

13% 

26% 
21% 21% 

10% 

12% 22% 
8% 6% 5% 

15% 
5% 

ParentsBossColleagueChildrenSignificant otherFriends

Very likely Somewhat likely Not very likely Not at all likely

The Likelihood of Individuals to Recognize an Achievement 

Likely 

82% 
Likely 

75% 

Likely 

73% 

Likely 

73% 
Likely 

66% 

Likely 

65% 

KEY FINDING: Friends are the most likely to recognize future achievements. 
While Americans are optimistic they’ll be recognized for future achievements among friends and at home, fewer are 

confident that bosses and colleagues will give them the recognition they deserve.  



Forgetting to Recognize Others 

29 
Q25. How often, if ever, do you forget to do the following things? (N=1000)  ? 

% Who Forget to Do Tasks 

16% 

16% 

15% 

20% 

39% 

37% 

36% 

27% 

30% 

31% 

33% 

27% 

15% 

16% 

17% 

27% 

Send birthday cards or greetings

Write thank-you notes

Make a self-care appointment

Record my favortie TV show

All of the time Some of the time Hardly ever Never

85% forget to send birthday cards or greetings 

84% forget to write thank-you notes 

84% forget to make self-care appointments 

74% forget to record their favorite TV show 

KEY FINDING: Americans are more likely to forget to recognize others than to forget to tasks for 

themselves.  
Americans are more likely to forget to send a birthday card (85%) or thank-you note (84%) than to set their DVR (74%).  



The Positive Outcomes of Being Recognized 

30 
Q31. If you were recognized more often, which of the following would you be more likely to do?  Please select all that apply.  (N=mixed base 

Employed=607 All=1000)  
? 

Impact of Receiving More Recognition 

49% 48% 
46% 

34% 
31% 

24% 

9% 

Feel a greater
sense of well-being

Feel more pride in
myself

"Pay it forward" Gain confidence Be inspired to
empower others

Put more energy
into my work

None

KEY FINDING: More recognition doesn’t just impact the receiver: many would pay it forward to others.  
Personally Americans would feel a greater sense of well-being (49%) and more pride in themselves (48%) if they 

received more recognition, but the results extend much further than that. Many would be inspired to pay it forward to 

others (46%) or empower others (31%) as a result of more recognition.  



How Giving Recognition Impacts You 

31 
Q32. When you recognize and acknowledge others, which of the following tend to happen?  Please select all that apply.   (N=1000)  ? 

How Giving More Recognition Cause an Impact 

61% 60% 

41% 

26% 

6% 

Feeling like I've made a
difference

Feeling of doing
something meaningful

Feel a closer connection Feeling empowered None

KEY FINDING: The person on the giving end of recognition benefits as well.  
61% of Americans feel like they’ve made a difference when recognizing others, while 60% feel like they are doing 

something meaningful when recognizing others. 



How It Feels to Be Recognized 

32 ? Q19. Which of the following, if any, describe how it feels to be recognized? Please select all that apply. (N=1000)  

30% 

25% 25% 

20% 

16% 16% 
15% 

25% 

Like walking on
cloud nine

Like finding
money on the

street

Like being king
or queen for the

day

Like choosing
the best

chocolate in the
box first

Like winning the
lottery

Like getting
front row seats

to see your
favorite band

Like getting the
last donut in the

box

None

How it Feels to be Recognized 

KEY FINDING: Being recognized has a lot in common with other memorable feelings. 
The most common analogy to what it feels like to be recognized is “like walking on cloud nine” (30%), but 1 in 4 (25%) 

equate it to finding money on the street or being king or queen for the day.  



  Detailed Findings - Gifting 



Best Gifts Ever Received are Sentimental 

34 
Q33. What is the best gift you have ever received?  (N=1000)  ? 

KEY FINDING: Priceless and sentimental gifts are most valuable to Americans. 
Americans hold something homemade or sentimental in high regards when asked what their favorite gift has been – 

40% name something priceless like hugs, new family members, friendship, or something homemade as the best gift 

they’ve ever received. This is over specific gifts (27%) like jewelry, flowers, or clothing.  

Most Common Best Gift Themes 



Americans Value Homemade Gifts 

35 
Q34. How strongly do you agree or disagree with the following statements? (N=1000)  ? 

Appreciation of Homemade Gifts 

38% 

53% 54% 

48% 

40% 40% 

11% 
4% 4% 3% 3% 2% 

When I receive a homemade gift, I feel like
the gifter really "knows" me

When I receive a homemade gift, I'm
touched that the gifter spent time making

something for me

When I receive a homemade gift, I know
that the gifter put thought into it

Agree strongly Agree somewhat Disagree somewhat Disagree strongly

Agree 

94% 
Agree 

93% 
Agree 

86% 

KEY FINDING: Homemade gifts “say” a lot about the person giving them.  
Homemade gifts speak volumes about the gifter – and it’s all positive. Recipients of homemade gifts can tell that time, 

thought, and personalization went into that gift.  



Homemade Gifts Last Longer 
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Q35. How old is the oldest homemade gift you still own? Please give your answer in years. Your best estimate is fine. (N=1000)  ? 

39% 41% 

42% 41% 

14% 15% 

5% 
3% 

I am more likely to keep homemade gifts than
others

Homemade gifts mean more to me than generic
gifts

Agree strongly Agree somewhat Disagree somewhat Disagree strongly

Agree 

82% 

Agree 

81% 

Q34. How strongly do you agree or disagree with the following statements? (N=1000)  

The oldest 

homemade gift 

Americans own 

is an average of  

18 years old. 

KEY FINDING: Homemade gifts are cherished – and for a long time.  
82% of Americans say homemade gifts mean more to them than generic gifts, and 81% are more likely to keep 

homemade gifts than others.  

Appeal and Likelihood to Keep Homemade Gifts 



Most Important Holidays to Give Personal Gifts 
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Q36. For which of the following holidays do you think it’s most important to give a gift that acknowledges the goodness of the recipient?  (N=1000)  ? 

Most Important Holidays and Events to Give Gifts 

48% 

15% 15% 
10% 

3% 2% 1% 2% 
7% 

Birthdays Winter
Holidays

Mother's Day Anniversary Valentine's
Day

Anytime/Just
because

Father's Day Other None

KEY FINDING: Recognizing individuals on their special day is the most important time to give a 

meaningful gift.  
Birthdays are overwhelmingly the most important time to give a gift that acknowledges the goodness of the recipient.  



Recall of Gifts Received  
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Q37. For each of the following holidays, do you remember the gifts you received last year?  (N=mixed base Mother=210 Father=146 All=1000)  ? 

27% 

28% 

32% 

14% 

21% 

19% 

34% 

29% 

29% 

25% 

17% 

17% 

24% 

25% 

21% 

32% 

17% 

15% 

8% 

10% 

8% 

21% 

15% 

12% 

9% 

8% 

10% 

8% 

29% 

37% 

Winter Holidays

Birthday

Mother's Day

Father's Day

Valentine's Day

Anniversary

All Most A few None Does not apply

KEY FINDING: Few Americans remember all of the gifts they’re given, or give, on a variety of holidays.  
Moms are more likely than Dads to remember gifts given, but even so just 1 in 3 (32%) Moms can remember everything 

they received on Mother’s Day last year.  

% of Last Year’s Gifts Remembered 



Recall of Gifts Given  
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30% 

30% 

30% 

25% 

22% 

11% 

32% 

30% 

23% 

19% 

20% 

13% 

25% 

26% 

18% 

17% 

16% 

18% 

7% 

7% 

6% 

11% 

10% 

14% 

7% 

7% 

23% 

28% 

32% 

44% 

Winter Holidays

Birthday

Mother's Day

Valentine's Day

Anniversary

Father's Day

All Most A few None Does not apply

Q38. For each of the following holidays, do you remember the gifts you gave to others last year?  (N=mixed base Mother=210 Father=146 

All=1000)  
? 

KEY FINDING: Few Americans remember all of the gifts they’re given, or give, on a variety of holidays.  
There is an opportunity for a memorable – and meaningful – gift on many holidays, most commonly Father’s Day, 

Anniversaries, and Valentine’s Day. 

% of Last Year’s Gifts Remembered 



  Detailed Findings – Social Media 
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Showing Appreciation on Social Media 

Q29. How strongly do you agree or disagree with the following statements? (N=864) ? 

Recognition on Social Media 

33% 
20% 15% 13% 12% 

46% 

40% 
43% 41% 

32% 

11% 

20% 24% 25% 

29% 

11% 
19% 19% 21% 

28% 

Social media has made it
very easy to recognize or

acknowledge others.

I acknowledge or recognize
others more often thanks to

social media

Receiving recognition via
social media is meaningful to

me

I like being recognized by
others on social media,

because it's visible to my
friends and other

connections

I get more recognition on
social media than I do in real

life

Agree strongly Agree somewhat Disagree somewhat Disagree strongly

Agree 

79% Agree 

60% 
Agree 

57% 
Agree 

54% 
Agree 

43% 

KEY FINDING: Social media and recognition go hand-in-hand.  
Americans recognize the ease of recognizing someone through social media – 4 in 5 (79%) say social media has made 

it easy to recognize others, and 3 in 5 (60%) say they recognize others more because of social media.  
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Showing Appreciation on Social Media 

Q28. Which of the following types of social media recognition means the most to you? (N=860) ? 

Actions on Social Media that Mean the Most 

53% 

12% 

6% 3% 

26% 

A comment A "like" or "favorite" A tag Re-post or retweet None of these

KEY FINDING: Social media recognition should be personal – beyond just clicking a button.  
5 in 10 (53%) respondents say leaving a comment on social media means the most.  
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Social Media Platforms Used 

Q6. Which of the following social media platforms, if any, do you currently use? Please select all that apply. (N=1000) ? 

Social Media Platforms Used 

74% 

57% 

29% 28% 
25% 

13% 

3% 1% 1% 1% 

14% 

Facebook YouTube Twitter Pinterest Instagram Snapchat Periscope LinkedIn Tumblr Other None of
these

KEY FINDING: Facebook is the most widely used social media platform – and thus the biggest 

opportunity for recognition tie-ins or re-directs from OGO’s website.  
Facebook is the most widely used social media platform among all ages – especially among Millennials (83%).   



  Appendix – Audience Profile 



Respondent Profile 
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N=1000 

Gender 
Male 49% 

Female 51% 

Age 

18-34 28% 

35-44 16% 

45-54 21% 

55+ 35% 

Parent 
Parent 36% 

Non Parent 64% 

Father 

or 

Mother 

Father 15% 

Mother 21% 

Children 

Under 18 16% 

18 + 20% 

None 64% 

Job 

Status 

Employed 61% 

Not Employed 39% 

N=1000 

Employment 

Level 

Entry Level 50% 

First Line 

Management 
29% 

Middle Management 13% 

Upper Management 8% 

Company 

Size 

Less than 500 48% 

500 < 5,000 24% 

5,000 + 28% 

Education 
College Grad 54% 

Non College Grad 46% 

Income 

Less than 50K 36% 

50K <100K 37% 

100K + 21% 

N=1000 

Household 

Size 

One 25% 

Multiple 75% 

Race 

White 54% 

Hispanic 20% 

Black 14% 

Other 11% 

Martial 

Status 

  

  

Single, Never 

Married 
31% 

Married/Living w 

Partner 
56% 

Divorced, 

Separated, 

Widowed 

13% 

Social  

Media 

User 86% 

Non-User 14% 

Social 

Platform 

Facebook 74% 

Instagram 25% 

Twitter 29% 

Snapchat 13% 
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